For immediate Release

Data Age Continues to Increase Presence across U.S. Regions

Largo, FL- March 3, 2009- Data Age Business Systems (Data Age), a leading provider
of Financial Transaction Software Solutions, announced today the filling of two key
positions as the company increases its presence across the United States.

Over the span of two decades, Data Age has developed robust Point-of-Sale and
Inventory Management software solutions for small businesses. Although Data Age has
operated successfully in the Tampa Bay area, last year the company started executing its
plan for expansion. Now, Data Age has five regions across the U.S., with two new
regions being established. Leading the expansion efforts for the two new regions are
Steve Moore and Frank Graziano.

Moore will oversee Data Age’s growth throughout Arkansas, Tennessee, Louisiana,
Mississippi and Alabama. “Steve Moore is one of those few individuals whose talents
span across entrepreneurship, technology, business development, marketing and law,”
Said Data Age’s Vice President of Sales and Marketing, Victor Guzman. “His
knowledge set along with his drive and determination is the embodiment of motivation”.

Moore previously held positions with Ideal Software Systems, AAA Computer services
and American Resource Inc. “I am looking forward to growing Data Age’s presence in
the area and providing quality software solution and bringing efficiencies to small
businesses,” Moore said.

Graziano will oversee Data Age’s growth throughout Arizona, New Mexico, Nevada,
Utah, and Colorado. “Frank Graziano is a veteran distribution strategist who will bring
years of successful know-how to Data Age” Guzman said.

Previous to joining Data Age, Graziano was with Shamrock Distributing, Frozen
Desserts Inc. and Kare Distribution. “I see Data Age becoming a dominant force in some
of the new markets we are targeting,” Graziano said.

About Data Age

Data Age Business Systems is a leading provider of Financial Transaction Software
Solutions designed to help businesses improve profitability, comply with regulatory
environments, and to implement controls that facilitate decision making, diversification
and growth. Data Age’s focus is the alternative financial services industry where it serves
over 2,700 customers. It provides software solutions to Pawnbrokers, Check Cashing,
Payday Loan, and Title Loan, Gun shops, Convenience stores and Liquor Store
businesses. In addition, the company provides Credit Card Merchant Processing and off-
site Data Storage services.

For further information, contact Nikkia Ganey — Corporate Communications at 727-582-
9100.



